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ABSTRACT 

The world’s 7.25 billion people have about 6.9 billion mobile 
subscriptions.  America’s 318 million inhabitants own 327 mobile 
phones — and many of them never put them down.  What does that 
mean for journalists and the media companies that employ them 
today?  And what questions should we ask about tomorrow?  Come for 
a presentation and discussion with Owen Youngman, professor and 
Knight Chair in Digital Media Strategy at Northwestern’s Medill 
School of Journalism. 

 
 
 
 
 
 

BIOGRAPHY 
 
Owen Youngman was appointed to the Knight Chair in 

Digital Media Strategy at Medill in January 2009, after a 37-year 
career at the Chicago Tribune focused on new product development, 
innovation, and interactive media.  He created such web sites as 
chicagotribune.com and metromix.com as the tribune’s first director of 
interactive media (1995-99); directed the development and launch of 
RedEye, the tribune’s successful daily for young urban commuters; 
and, in nine years as a vice president and senior vice president, 
oversaw marketing, strategy, and development. 

At Medill, Youngman teaches in both the graduate and 
undergraduate programs.  In addition to strategy, his courses focus on 
innovation, media economics, technology, and the changing cultural 
and media landscape.  He lectures and speaks widely on these topics 
and often appears on Chicago-area radio and television to discuss news 
developments and their implications.  In fall 2013, he taught one of 
Northwestern's first six massively open online courses (MOOCs) 
through university partner Coursera (it is currently being offered for 
the third time). 

During a tribune career that began in 1971 as a copy boy on the 
weekend night shift, Youngman held newsroom positions including 
deputy sports editor, associate metropolitan editor/suburban news, 
associate features editor, associate managing editor/financial news and 
managing editor/features.  A user of online services since 1982, 
Youngman served on a 1992 task force that created parent Tribune 
Company’s first explicit technology strategy, focused on creating and 
storing information in media-independent formats.  Following his 
tenure in interactive media, his responsibilities on the business side 
included strategic marketing; community relations and the tribune’s 
philanthropy; direction of the company’s developing businesses, 
including CLTV News, Hoy, Chicagoland Publishing Co., and 
RedEye; events; research; readership growth; and cross-company 
project management.  He also led the teams that acquired Chicago 
Magazine and the Printers Row Book Fair.  

Youngman’s blog, “The next miracle,” can be found at 
owenyoungman.com, the personal website he launched in 1994. 
Follow him on Twitter as @YoungOwen. 
 


